THE MALL AT GREEN HILLS

2126 ABBOTT MARTIN ROAD, NASHVILLE, TENNESSEE 37215

The Mall at Green Hills is located in the most affluent corridor of Nashville and within striking distance to the
vibrant downtown area. The mall offers an unparalleled mix of luxury, contemporary and 50+ unique-to-market
brands and retailers, including Tennessee’s only Nordstrom and the RH Nashville Gallery (pictured above), plus

popular anchors Macy’s and a state-of-the-art Dillard’s flagship.

117 MILLION SF*
125+ STORES
10 FOOD OPTIONS

Anchors: Macy’s (180,000 SF), Nordstrom (145,000 SF) & Dillard’s (180,000 SF)

Center Website (https://shopgreenhills.com/)
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MARKET INSIGHTS

TRADE AREA DEMOGRAPHICS

TRADE AREA MAP
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*Square footages are approximate and include in-line tenants, common area and anchors.



